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CSULB 


t's a new semester and a new year, and Dig is kicking it off by solving all your 
problems!! Well, maybe not all of them, but we like to think this month’s issue might 
@ make a dent in some of your woes. 

Check out Dig’s Guide to Off-Campus Parking on page 8 and never again have to 
circle the lots vulture-styl u 
no longer have an excus 

If the pain in your lone 
not: Dig outlines some of 
soulmate. From speed d 
page 6. 

And if you’re one of those rare few who is more disturbed by the problems of the 
world than of your everyday life...well, there’s something for you, too. Aaron Emeliech 
discusses the challenges of being an African American in today’s world and celebrates 
Black History Month. Paul DeCarlo looks into the controversy surrounding cable giant 
Comcast as it drops a popular Spanish language network from their programming, 
amidst rumors of discrimination. 

And, as always, you can flip to the Calendar for what concert to check out, reviews 
for which movie to watch, and Dig Prospects for who to make your new best friend. 
What are you waiting for? Dig in! 


Mandy Wright, editor in chief 
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Comeast says 2 KEditor’s letter 
adios toMun2 1@Q Calendar 


One of the nation’s larg- 


est cable companies drops 12 Editorial: 
a prominent bilingual 


station from its lineup. Speak out 

What does it all mean? Aaron Elimelech cel- 

By Paul DeCarlo ebrates Black History 
Month and tells it like it 

21st century is. 

dating 14 Can you dig it? 

Seven-minute dates, 

party lines, and matches Reviews on CDs, mov- 

made in cyber-space — ies, and more. 

welcome to the future of 1 5 ° 

dntine: Dig prospects 

By Scott Boardman Every student hasa story. 


Dig’s guide to 
off-campus 
parking 


Avoid the madness of Lot 
20 with our insider’s 
guide to parking. 

By Paul DeCarlo and 

Julie Guevara 
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By Paul DeCarlo 
Graphic by Mike Clegern 
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A large national cable provider has, yo 


pulled the plug on one of its first wa 
Latino stations inorder to freeup ” 
room for other channels. This has a 
left many questioning the motivation |_ te 

; ao | ers 
behind the decision. | 
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or the young urban Latinos of Los 

Angeles County, there are few televi 

sion outlets speaking to the first gen- 
eration raised, by and large, on American 
soil. 

One such station, Mun2 (mun-dos), a 
subdivision of Miami’s Telemundo, seemed 
to be tapping into an otherwise forgotten 
market. So on Jan. 6, 2004, when Comcast, 
anational cable provider, notified Mun2 that 
it would not be renewing the contract be- 
tween the two companies, viewers in 


the Latin market. In 2003, $2 billion was 
shelled out by Telemundo and its rival, 
Univision, making it the hottest advertising 
demographic in the country. 

With such an influx of advertisements 
and intense focus on reaching Latino view- 
ers, it seems Comcast would stand to lose 
a key stronghold for the future by alienating 
customers. 

“Supposedly, Comcast needed more 
room for other channels,” Caro says. “So 
does that mean a drop in U.S. production? 


ity, diverse programming to our customers. 
Those decisions are dynamic. They happen 
over time and all channels are subject to 
change.” 

In 2003, Comcast did add 17 additional 
Spanish language channels, and two Span- 
ish language tiers. “Cable Latino,” as these 
tiers are called, feature specific program- 
ming designed for the Latino community, 
containing both English and Spanish shows. 
Now, instead of getting bilingual program- 
ming locally, Comcast’s sources are re- 


66we were giving the young urban Latino community 
information that was not available anywhere else. 99 


Inglewood, Hollywood and Culver City quiz- 
zically telephoned the station begging for 
answers. 

Carlos Caro, executive producer of Per- 
fect Image, said that eventually his com- 
pany would be adversely affected by 
Comcast changing its programming guide. 
Perfect Image produces “Off the Roof,” a 
Latin-themed, magazine-style show featur- 
ing segments including Latinos on the rise, 
fashion, art and entertainment. They also 
give local bands that may not have achance 
in other markets an opportunity to get their 
music out there. 

“It wasn’t until we started playing videos 
from Slowrider that people actually started 
to know who they were,” says Caro. 

Aside from the music and entertainment 
aspect, when future elections roll around, 
Perfect Image plans on establishing a politi- 
cal presence for viewers, urging them to 
vote and participate in the democratic pro- 
cess. Statistics prove that the Latino voting 
turnout is small compared to the amount of 
Latinos in the United States. The production 
company hopes to spark public awareness 
by featuring segments addressing these 
issues on “Off the Roof.” 

“The real effect is on the communities 
here,” Caro explains. “We were giving the 
young urban Latino community information 
that was not available anywhere else. There 
was an outlet for a lot of people out here to 
be seen.” 

The community Caro is referring to is 
unique because its members were raised in 
predominantly Spanish-speaking homes but 
received an education in English. Advertis- 
ers like Coca-ColaCo. and Proctor & Gamble 
Co. are beginning to gear more TV-spots to 


Are they going to start importing program- 
ming from Mexico and South America?” 

“Off the Roof’ is filmed on the streets of 
Los Angeles, pulling in viewers who can 
identify with these locations. Other shows 
on Mun2 are shot in New York and Miami; 
places people are more likely to be inter- 
ested in rather than pulling programs from 
countries in which viewers have few con- 
nections. 

The problemis that Mun2, currently pack- 
aged on the Spanish cable market, has 90 
percent of its programming in English. It 
offers the bilingual viewer, who may have as 
much difficulty identifying with a show like 
NBC’s “Friends” as they would with a tradi- 
tional novella from Mexico or South America, 
an alternative middle ground. 

Galavision, for example, is produced 
completely in Mexico City, making it difficult 
for bilingual U.S. residents to relate. Over 
the next 10 years, studies show that second 
and third generation Latinos could easily 
outnumber recent immigrants coming into 
the country. 

“If you have more than two vowels in 
your last name, you can be targeted as 
Spanish,” Caro says. “[Cable companies] 
are beginning to realize that tactic is not 
effective.” 

According to Patty Rockenwagner, vice 
president of communications at Comcast, 
there is no specific formula for any changes 
that are made. Elements like ratings, demo- 
graphics and advertising are taken into ac- 
count when considering what to add or omit. 

“We are constantly looking at ways to 
enhance our lineups,” Rockenwagner ad- 
mits. “Our channels are always under re- 
view, so that we can continue to bring qual- 


-Carlos Caro 


ceived from countries like Mexico, Argen- 
tina and other parts of Central and South 
America. 

Apparently, a local voice interpreting 
current Southern California issues takes 
a backseat to some talk show in Argen- 
tina. Instead of finding out about a hot 
band playing this weekend in Hollywood, 
viewers will know who’s who in Mexico 
City. 

“When we’re looking at our channel 
lineup, we’re looking at the variety that’s out 
there,” says Rockenwagner. “We never like 
to drop anything.” 

Cynthia Romo, a prominent member of 
La Raza at Cal State Long Beach, is hoping 
for a stronger representative voice on cable 
TV. 

“It’s a shame that Comcast is dropping 
that channel,” Romo says. “We don’t have a 
lotofshows for Latinos, geared toward Latinos. 
Many of these recently emerging shows are 
bilingual, which is good because you get to 
identify and connect with these shows.” 

Customers are always urged to call in 
and voice any grievances regarding ser- 
vices provided by Comcast. A call center 
tracks requests for specific channels, which 
lets the company get a better picture of its 
customers’ needs. 

Latinos are a strong, thriving portion ofa 
community that is experiencing a division in 
cultures. They are within a community that 
speaks English and still resonate the sound 
of their culture. Tapping into the growing 
multitude of identities that are emerging is 
not easy. Comcast has taken a step, but 
when a significant portion of the population, 
according to the Census, is Latino, it leaves 
people wondering. & 
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By Scott Boardman 
Graphic by Mike Clegern and 
Tim Hawkins 
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eing single 
Valentine’s Day 
like being at the 
beach in aparka: People look 
at you funny, you’re sweat- 
ing profusely, and you sulk 
while others bask in the glow. 
This year, find a match, a 
friend, or maybe just a party 
with these innovative dating 
alternatives. 


on 


Speed Deting 


iranda Hobbes from “Sex and 
the City” tried it, why shouldn’t 
you? The concept is simple. 


Paying between $30 and $50 will usually 
get you a complimentary cocktail and 30 
dates —in one to two hours. Sound like the 
plot for a bad reality TV show? Millions of 
matches would beg to differ. 

Singles have 7 minutes to break the 
ice and win the other person over before 
they move on to another date. At the end 
of each short encounter, participants 
check a box indicating whether they would 
like to see that person again. The date 
from hell is forgotten as quickly as it 
happened, and compatible partners can 
be reunited at their leisure. 

The concept was the brainchild of 
Rabbi Yaacov Deyo, educational direc- 
tor of Aish HaTorah, a Jewish resource 
group in Los Angeles. Originally designed 
to bring together Jewish people looking 
for marriage, his goal was “to directly 
facilitate Jewish continuity by helping 
Jews meet Jews.” Since the 1990s, speed 
dating has spread around the world, per- 
meating a variety of cultures, religions 
and sexual preferences. In addition to 
the original “Speed Dating,” many com- 
panies now offer speed dating services, 
including www.hurrydate.com and 
www.solosingles.com. 


Party Line 


fccuns © Verses 


hone dating has been around for 
more than 20 years and is coming 


back with a vengeance, thanks to 


radio endorsements and magazine ads 
featuring attractive, scantily clad men and 
women. Also known as the Party Line (or 
the “P-Line”), companies like The Acme 
Dating Company and The Confidential 
Connection provide local numbers for any 
area in the United States for straight, gay, 
transgendered or bisexual individuals 
looking for love. 

Phone dating is simple and relatively 
inexpensive. For most services it is free to 
listen and respond to ads, as well as place 
one. Picking up your voice mail, however, 
can get sticky. In order to leave messages 
or respond to ads, you have to dial a 900 
number. At a minimum of $2.99 a minute, 
calls can add up fast, so when dialing 
make sure a pen and a paper is handy to 
write down phone numbers and other in- 
formation. 
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hen couples talk about how they 
Originally met, the most com- 
mon story is that mutual friends 


introduced them to each other. The good 
people at Friendster (www. friendster.com) 
took this simple idea and gave it a 21st 
century spin. What could be a better way 
to meet people than through mutual friends 
that you trust? Friendster can also be 
used to network among friends either pro- 
fessionally or socially, or to meet new 
people with similar interests. The great 
thing about Friendster is that One-Eyed 
Bob from cell block B will never e-mail you 
if he is not a part of your network listing. 
Set up a profile, add a picture, and sit 
back and watch as your friends multiply 
exponentially. Relatively cheap and com- 
pletely safe, Friendster is a fantastic way 
to get to know people, and see where it 
goes from there. 


Metch.com 


ow that singles ads in newspa- 
pers are becoming as obsolete 
as eight-tracks, Match.com has 
found an innovative way to give that “SWF 
seeks SM for long walks on the beach” a 
whole different look. All you need is 
Internet access and a small fee, depend- 
ing on how long you plan to subscribe. 
Simply type in Match.com to your Web 


8 


haat hs, 


browser, and let the dating games begin. 
Within one minute you can find singles in ys, 


your area. Match.com cuts right to the 


chase by asking whether you are search- 


ing for a friend or someone to date. 

But the buck doesn’t stop there. Aside 
from being able to pick and choose your 
match by reading a profile and viewing a 
picture, Match.com has singles cruises. 
They are currently pitching a Valentine’s 
Cruise to the Caribbean for $699 and a 
trip to Canada in April. The site also con- 
tains quizzes, personality tests, dating 
safety tips and even kissing pointers. 

Match.com has attracted millions of 
subscribers since its launch in 1995. Last 
year alone, they claimed to have made 
more than 89,000 matches. Couples who 
are now married to their Match.com mate 
(or those who are well on their way) have 
posted testimonies on the site. If you’re 
still not convinced, consider this: In 2001, 
Match.com was (at least partly) respon- 
sible for 1,300 marriages. 


Disclaimer: Simply put, be smart about 
using any of these services. If you think 
something sounds sketchy, it probably is. 
The vast majority of dating service users 
are probably sincere and looking for love 
(oraone-night stand), but there are creeps 
and psychos everywhere. Always trust 
your instincts. 
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By Paul DeCarlo and y) 
Julie Guevara 
Illustrated by Jen Im 


cive to parking convenience. For the first two weeks of each 

semester, students with or without parking passes vie for 
position, with white-knuckled hands on the wheel and wrinkles on the 
brow, searching for an often non-existent space. The parking garage 
and most student lots border Atherton Boulevard on the north side of 
lower campus, while the bulk of class rooms tend to be located on 
upper campus or somewhere in the middle. 

Atthis juncture, commuters to CSULB have two courses of action: 
continue to bend over and take whatever options Parking Services 
provides while paying enormous fees, or take matters into their own 
hands and park off campus for free. 

This semester, Dig staffers have scoured neighborhoods surround- 
ing campus to provide a parking plan designed to relieve some common 
hassles and avoid the lunacy of Lot 20. Take a look at the following off- 
campus alternatives that could make the beginning of this semester a 
little less aggravating. 


AP he campus grounds at Cal State Long Beach are not condu- 


Margo and Seventh Street: Down the hill 


Attention liberal arts majors: save money and ditch the 
E 7th street parking pass to walk a shorter distance free of charge. If all 
your classes are on upper campus, this option is one to 
seriously consider. | 

Two-hour parking begins a few blocks down from the y 
Margo traffic light on Seventh Street at East Campus Boule- 


Ks vard. On Vista Street at the bottom of the neighborhood there 
we) is all-day parking, but pay attention to street sweep signs. The 
, a City of Long Beach will ticket regularly in this neighborhood, so 
Me watch your time accordingly. It takes about 15 minutes to make 

eS this uphill trek, similar to the hike from Lot 20, but without the 


hit to the pocketbook. 


E. Vista St 
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Off-Campus Shuttle 


A few semesters back, Parking 

Services decided to get wise and 

arrange a parking lot at Veteran’s 

Stadium with shuttle service back 

and forth from campus. A fine idea, 

but why drive all the way up to the 

north side of town when the same 

could easily be accomplished by sim- 

ply selecting an off-campus shuttle 

a. stop and parking on the street? This 

eliminates a healthy jaunt to campus 

| because the bus brings you much 
J closer to classrooms. 

At Anaheim Road and El Parque 
Street (just east of Pacific Coast High- 
way), there is a small park that offers 
ample street parking and concrete 
picnic benches to sit at while waiting for the shuttle. There is a small bench at Ximeno 
Avenue and PCH thatis very close to a popular coffee chain, where you can sip acup 
of joe and see the shuttle as it approaches. Park in the shopping center on the south 
side of PCH, just east of Ximeno. Storeowners may catch on; if so, read street sweep 
signs and park in surrounding neighborhoods. 

Be sure to give yourself enough time in advance to account for the wait. Shuttles 
run from 7 a.m. to 11 p.m. Monday through Thursday and are supposed to arrive 
every 15 minutes, but that figure can easily double on busy days. 


Anahiem Rd. 


Rendina St. iim 


Hackett Ave 
Iroquois Ave 


Josie Ave. 


E De Leon St. 


Mantova St. 


CY, O42, 
Cal. State 


Long Beach 


Hackett Ave 


E] Jardin St. 


Anahiem Rd. 


E. State University Dr. 
Palo Verde and beyond 


) Finding a spot on Palo Verde Avenue is more about luck than anything 
else. People will literally line up and wait for someone to leave. If class starts 
in 10 minutes and nothing is opening up, don’t fret. Try the two-hour street 
parking on Iroquois Avenue, across from the elementary school. 

Another possibility requires a considerable walk, but allows for all-day 
parking. Turn onto Rendina Street from Palo Verde and go past Josie Street. 
Park anywhere east of Josie Street, and watch the street sweep signs to avoid 
tickets. Probably not the best option for upper campus frequenters, but 
engineering and social science majors could easily benefit. 


Palo Verde Ave. 
aay stonbouy 
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with Box Set Feat: Jack 
ura Theatre 
: ; wie @ Shrine Auditorium 
7:30 pm Local 
@ Chain Rea 
Tue 02/03 


Wed 02/04 


6:00 pm HOB TAL 


Sat 02/07 (cont.) 
8:00 pm The Knitters/Lee Rocker 
@ House of Blues Anaheim 
0 pi d i i 


8:00 pm Moving Units @ El Rey Theatre 
8:15.pm Smokey Robinson.and Gladys Knight 
@ Universal Amphitheatre 


Sun 02/08 
5:30 pm Showcase Showdown 
@ Showcase 


(cont.) 
6:30 pm Tooth & Nail Tour @ Troubadour 
7:30 pm Beyond Conception @ Chai 
8:15 pm Chris i 


6:00 pm The Bouncing Souls 
@ House of Blues Anaheim 


6:30 pm Tooth and Nail Tour @ Chain Reaction 
Tue02) 


rs Hall/Oran 


Sat 02/28 (cont.) 
‘Project 86 @ Chain Reacti *8200°pmSuper-Furry Animals 
m Rick Springfield @ Henry Fonda Theatre 
se of Blues Sunset Strip 8:00 pm Ty Herndon @ Galaxy Theatre 


8:00 pm Beausoleil Avec Michael Doucet @ Edison Theater 
@ Coach House 8:00 pm Gallagher @ The Grove of Anaheim 9:30 pm Billy Childs 
8:00 pm Simple Plan & MXPX Presented 8:00 pm Melissa Etheridge 
By Fuse @ House of Blues Anaheim @ House of Blues Anaheim 
8:15 pm John Mayer @ Universal Amphitheatre]. 8:00 pm Subhumans @ F 
10:00 pm George Lopez 
ong.Beach Terrace Theater 


11 Hollywa 
Los Angeles, CA 
Long Beach Arena 562.436. 3661 
E. Ocean 


Universal xi City, CA 91608 
‘Ventura Theatre 805.653. 


Anaheim, CA 92806 : ’ 90010 
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Editorial and poem by Aaron Elimelech c 
Photo by Mike Clegern tl 
' n 

fi 


Change of Heart 


Folks snatching cookies from my heritage... i | 


raping and pillaging my rhythms, i tc 
I the man that encompasses the rainbow, te 
see this friend, this neighbor come and go, ‘ 
each time removing an element of me, : 
in a sense. | q 
Similar to the composition of a sentence, minus | 
the nouns and verbs, | 
our expression is left disturbed, 
our motivation perturbed—out of whack, 
taking us seconds, minutes, hours, days, weeks, months, years, even decades to come back. 
Our response...never welcomed, 
always downplayed, 
lacking tact... .right? | 
Wrong. ..next week I hear one of your drones doing the same song, 
as you dance and sing along. tk 
Profit margins expand—our recognition contracts, W 
I ride the situation out to the fullest then instinctively retract, b 
leaving an offspring—my creation, open to the demonstratives of your imagination, cl 
or lack thereof. 
“My people push, shove, and fight to stay above,” 
with music, art, and literature being representations of such, A 
while drones reap the benefits without enduring half as much. W 
Back Street Boyz win best new artist, ti 
yet during their thank yous there’s no mention of Boyz II Men, The Temptations, or New Edition. 4 
Predecessors get the lesser seems to be the rule of thumb, th 
youth unaware internalize this message and become just as numb. afl 
It's a dangerous time... but there’s potential. B 
| 
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t’s the spring semester of my 
freshman year. I’m fresh out 
of my first black studies class 
and, as usual, filled with con- 
fused rage. Had | been lied to all 


these years? Why? 

Just then, the professor of my physi- 
cal science class began his introduction 
to the course with, “So, the origin and 
advancement of the sciences began in 
the early Greek civilizations.” As he con- 
tinued, my attention detached and my 
eyes panned the rows of students in the 
lecture hall: most of them took notes, 
fearing that they might be tested on the 
material later, others spaced out, staring 
at the bricks and other oddities of the 
classroom, but no one bothered to chal- 
lenge him, including me. 

For that whole first week | observed 
the same phenomena in all five of my 
classes, until | came to the realization 
that most had no clue, and if they did, like 
myself, they lacked a sturdy foundation 
from which to make objectory statements. 


ast forward to my postgraduate 
years. | am substitute teaching for 
ahigh schoolhistory class. As “cus- 
tomary,” the students are allowed to lis- 
ten to the radio while they do their group 
work. To my liking, the radio station just 
started their “old school R&B hour,” yet 
simultaneously so did the conundrum of 
questions from my confused students as 


rowing up all the way until now, 
Black History Month has always 
been a mediocre celebration, if 
that. Around the classroom, or on a bulle- 
tin board | would see the usual images of 
Martin Luther King, Malcolm X, and Harriet 
Tubman followed by a brief blurb on their 


accomplishments. The collegiate envi- 
ronment has provided the best attempt at 
capturing the essence with special events 
and lectures, but the attendance and sup- 
port of the campus community usually 
hindered the overall impact. 


lack History Month and every cul 

tural appreciation month should 

be viewed as a rebirth; a rejuvena- 
tion of the collective spirit of our past, 
present and future; a pulse that reso- 
nates and builds with the additions of 
other groups throughout the year; an or- 
chestra of knowledge, stories, lessons, 
art, etc. 

Our audience can almost be viewed 
as blank slates, memory cards that need 
to be formatted, so to speak. Within this 
uncertainty however lies the intervention 


The younger generations want to 
know the information; they just want 


it presented differently. 


they labored to figure out who sampled 
which song for what. No mention of jazz, 
blues, or of anything beyond the genre of 
choice for their generation, mind you, but 
that would’ve been my contribution to the 
discussion had it continued. 

Lessons learned: The contributions of 
Africans and African-Americans to the 
world must be re-learned and taught con- 
tinually, as the media doesn’t program for 
retention. This process will require a great 
deal of effort of which must be shared by 
the elder generations, myself included. 
This brings me to the point of this article: 
Black History Month. 


of chance, our (by 
“our” | mean black 
people collectively) 
moment to turn the 
tides. To inform the 
younger genera- 
tions and the world 
that Michael Jack- 
son put American 
rhythm & blues and 
pop culture on the 
map, influencing al- 
most every artist in 
the music industry in 
some way. That the 
Greek civilizations 


5624 E. 2rd Street 


Fax: (662) 438-1108 


Long Beach, CA 90803 
Bus.: (562) 434-8729 


really learned from the Egyptians, and 
then burned all traces and took credit. 


al State Long Beach community, | 
place a challenge before you: 
when you feel this pulse simply 


give in. If it means starting your lecture off 
with a James Brown song, Langston 


Hughes poem, or sharing a theory from 
Imhotep...give in. If it means showing an 
excerpt from the movie “Frida” next month 
for Women’s History...give in, and do so 
every month after. 

Believe me when | say that the younger 
generations want to know the informa- 
tion; they just want it presented differ- 
ently. Our responsibility as staff and fac- 
ulty members is to produce incredible 
beings who will contribute to maintaining 
the positivity, balance and advancement 
of the world; and we have all at our grasp 
to do so. 


Aaron Elimelech is the marketing coor- 
dinator for the University Student Union. He 
is also a poet, DJ and freelance writer. 


SUSIE ATWOOD 
Agent, Lic, #0807489 


STATE FARM INSURANCE COMPANIES 
HOME OFFICES: BLOOMINGTON, ELINGIS 


“Like & gond axighbor, State Far ix than? ® 
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Movie Review: “in America’ 
By Scott Boardman 


he smallest of miracles seem to occur in everyday life. The 

presence of family, love and success are just some modern day 
wonders that make us all believe. Whether you are a skeptic or a 
believer, everyone can learn and benefit from the miracles that can 
only happen “In America.” 

This mesmerizing and intelligent new autobiographical film is 
based in part on director Jim Sheridan’s experiences of coming to 
this country. 

Set in modern-day Manhattan, the movie follows a family of Irish 
emigres who have come to the United States with virtually nothing, 
in search of a better life. 

Living in a building infested with drug-addicts, thugs and drag 
queens, Johnny and Sara know that this might not be the best place 
to raise their two daughters, Christy and Ariel, butitis all they can afford. 

The family soon discovers that life is filled with more hardships 
than they originally thought. Even the smallest of tasks like keeping 
cool inside a humid loft or making Halloween costumes for their 
children proves to be a challenge. 

Creating suspenseful scenes through the realistic problems of 
aregular family is something that Sheridan has done quite well. The 
characters become very real and dynamic, which makes it easy to 
become attached to their feelings and conflicts. 

Very seldom do movies have the ability to stay with a person 
after they have left the theater. This film not only accomplishes this, 
but also teaches that love, compassion, determination and even 
miracles do still exist. 


Movie Review: “Modern Times” 


By Mike Clegern 

’m in the windy city, Chicago, enjoying my Starbucks and desper 

ately trying not to freeze to death. I’m waiting to enter into the 

Music Box, a renovated movie theater that originally opened in 

1929. The feature film tonight is “Modern Times” starring Charlie 

Chaplin, and to my surprise, it was one of the smartest, funniest 
comedies of the year in my book. 

When it originally debuted in 1936, Chaplin received rave 
reviews for his newest creation, which he also wrote, directed, 
scored, and produced. To no surprise, it had audiences around the 
nation rolling in the aisles. The witty humor, awkward situations and 
hilarious physical comedy of Mr. Chaplin is unparalleled even today 
by such actors as Martin Short, Jim Carey, or Jack Black. 

The story revolves around Chaplin as a factory worker 
trying to survive in these “modern times,” where union strikes, rising 
layoffs and finding your next meal were an everyday struggle. His 
adventures lead him through many up and downs, including a 
special love interest, his soon-to be-wife Paulette Goddard, the 
fresh, new starlet of the silver screen, whom Chaplin fell deeply in 
love with during the filming of this movie. 

Even though this movie is close to 70 years old, | feel its 
relevance still holds true, with an accurate portrayal of human 
behavior and society as a whole. His perspective is still fresh to this 
day. He proves to us that even though our technology and lifestyles 
have progressed dramatically, we still interact and relate to one 
another as people, all trying to make it in our own modern times. 
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Movie Review: “Lost in Translation” 
By Paul DeCarlo 


A chance rendezvous in a foreign city draws two lonely but 
claimed hearts together, be it only for a short while. Bob Harris 
(Bill Murray) is everything that Charlotte (Scarlett Johanssen) 
seems to want: an older, wiser version of his former star-riddled 
self, posing as an aristocratic whisky peddler. Their relationship 
carries a casual spark that evolves into a warm, wholesome 
understanding of one another. 

Charlotte ponders her two-year marriage with her hip photogra- 
pher husband John (Giovanni Ribisi), while he obnoxiously hits on 
a blond bimbo from the states just before leaving for a three-day 
photo shoot. Alone now with Mr. Harris, Charlotte leads the Ameri- 
can icon through the engulfing metropolis of Tokyo. From one 
cheesy overdone party to another ridiculously lame karayoke bar, 
the two discover that aside from age and reality, they may just be 
meant for each other. 

When Mr. Harris decides to extend his stay to fit in a gig with 
an eccentric talk show host in a day-glow suit, it allows for more 
time with Charlotte, but opens him up to annoying long-dis- 
tance phone conversations with his own wife. The odd pair 
eventually learn enough about themselves to know that some- 
thing is absent: youth for Mr. Harris, and understanding for 
Charlotte. 

The film is an interesting sophomore effort from director 
Sofia Coppola, after a great debut project in “The Virgin 
Suicides.” Her career should certainly continue to unfold before 
our very eyes. 


By Paul DeCarlo 
his throwback in animated technology is a refreshing break 
from the ultra-sharp, seamless perfection churned out by 

Disney and Pixar. The film’s amusing storyline without dialogue is 
set in Paris, utilizing brilliant renditions of city-scape from director 
Sylvian Chomet. 

A boy named Champion takes to bicycles at an early age and 
finds himself to be the main mode of family transportation, towing 
his pudgy mother, Madame Souza, behind his bike, up and down 
steep cobblestone streets. As Madame Souza’s strict training 
regime is revealed, Champion soon transforms into a top contender 
in the Tour de France bicycle race. 

During the race, French mafia thugs kidnap the bicyclist, bring- 
ing him to Belleville via oceanliner. As the mafia’s plot forthe French 
racer unfolds, Madame Souza follows his trail across the ocean, 
aided by the nose of the family’s obese dog, Bruno. 

Belleville proves to hilariously ridicule America, with all patrons 
of the city depicted as incredibly fat caricatures of contemporary 
New Yorkers. Soon, Madame Souza and Bruno are taken in by 
three former rag-time singers known as the “Triplets of Belleville.” 
The ladies provide the courageous mother and her dog a place to 
stay on their quest to take back their Champion. 
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By Julie Guevara 


J ust a few miles down the 22 freeway, the guys from Newsence 
set up their equipment at Sound Arena, a barely visible sound 
studio in Huntington Beach. At 16 to 20 bucks an hour, the Orange 
County quartet gets to belt out their latest tracks with nothing to 
bother them except the clock and their tight budget. 

Nick Ground used to watch Newsence, an Orange County quartet, 
from a distance. You could consider Ground quite the groupie up until 
six to eight months ago when he was asked to join the band. 

“| liked the music, but | didn’t like their singer,” admits Ground. 
“Their sound was more like death metal.” It was lucky for Ground 
when the guys asked their singer to leave. Drummer Jeff Willingham, 
bass guitarist Dave Goodrich and guitarist Gilbert Canales, how- 
ever, were left with a hefty decision. They were one member short 
and needed to make a serious adjustment, and Ground was finally 
introduced to Newsence. They opted for making their bass guitar- 
ist, Goodrich, the new voice of Newsence and having Ground play 
bass. 

His career in music began six years ago when he started playing 
the guitar. Ground’s interest in switching to bass guitar came from 
the band Primus, whose lead instrumentis the bass guitar. Ground’s 
first few practices might have gotten him kicked out of any other 
band when he found it difficult to play standing. 

“It’s a lot different to stand up and play,” says Ground. “Eventu- 
ally | had to learn, which took about two months.” Once he got used 
to it, everything else fell into place. “The sounds are now softer and 
more melodic,” explains Ground, who compares the band’s sound 
to that of Thrice, Avenge and Seven Fold. 

Newsence have recorded and mastered four tracks. “We had a 
sound guy come in andlisten to each one of our tracks,” says Ground, 
which is not something most bands do until their demo is compete. 

The guys practice religiously, and like any other band, wait it 
out. Grounds says that this coming summer will decide the fate of 
their investment. He admits, “There’s only so long you can wait.” 
Check out their Web site at www.newsencemusic.com. 
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Every student has a story. Each month, they get to tell it here. 


By Julie Guevara 


t’s not too often that we come across good Samaritans whose 

goal in life is solely to help others improve their own lives. That’s 
why when we heard of one such person at Cal State Long Beach, 
we went for the opportunity to show our fellow students that 
selflessness still exists. 

Zoe Beck interns at the Long Beach Courthouse alongside 
Judge Deborah Andrews. Judge Andrews works with domestic 
abuse cases and focuses on better understanding the abuser. She 
decided to get interns to work with the victims of domestic violence, 
who tend to be women, and who often have no one to talk to. The 
interns work with a women’s shelter to get help for the women and 
make them aware of the resources available to them. 

“Some women aren’t emotionally strong enough to handle 
these situations on their own,” explains Beck. “The average victim 
goes back six times.” According to NCJA Justice Research pub- 
lished in September 1990, one-third of female homicide victims 
were killed by a boyfriend, husband or an ex. 

With such startling statistics, the objective of the program is 
to get these women out of abusive situations and let them know 
that they don’t have to keep subjecting themselves to the 
violence. 

“There are places for them to go instead of going back,” Beck 
says. “We are here to offer the women a non-threatening person 
whom they can talk to. Some will sit down with you for hours and 
tell you what’s going on. We let them guide the conversation.” 
Beck points out that the conversations held with the women are all 
confidential, and will never be used in court or applied as evi- 
dence. 

“| just figure if I’m going to spend my time doing something, | 
want to spenda it helping someone out,” Beck says. 

Some women respond to the help and some don’t. Beck prides 
herself on knowing that she makes an effort, and that’s the best 
she can do. 
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